
 
INSIDE INFORMATION 

Footshop Confirms Audited Results for 2025: Revenue of CZK 1.89 Billion 
(+32%), EBITDA of CZK 147 Million (+23%) 

Prague, 27 April 2026 – the Footshop Group (“the Group”), a leading European retailer of streetwear 
fashion, is publishing its audited consolidated and individual annual financial reports for 2025. The audited 
results confirm the preliminary figures published on 11 March 2026, and the Group has met its full-year 
financial guidance across all tracked indicators. 

Key Financial Results 2025 (IFRS) 

•​ Net revenue CZK 1,887 million (+32.1 % y/y); gross margin CZK 804 million (+28 %); EBITDA CZK 
147 million (+23 %) at a 7.8 % margin. 

•​ Operating profit CZK 92 million (+25.6 %); profit before tax CZK 65 million (+69 %); profit after tax 
CZK 43.7 million (+10.6 %). 

•​ E-commerce segment +33.2 % (CZK 1,774 million, 93 % of revenue); retail +23.2 % (CZK 131 million). 

•​ Net financial debt CZK 216 million, ND/EBITDA 1.47x (2024: 0.17x); CapEx CZK 98 million, primarily 
for warehouse robotization and the purchase of a property in Romania. 

 

Indicator (IFRS) 2025 2024 y/y change 
Net revenue CZK 1,887 m CZK 1,428 m +32.1 % 
Gross margin CZK 804 m CZK 629 m +28 % 
EBITDA CZK 147 m CZK 120 m +23 % 
EBITDA margin 7.8 % 8.4 % −0.6 pp 
Operating profit CZK 92 m CZK 73 m +25.6 % 
Profit after tax CZK 43.7 m CZK 39.5 m +10.6 % 

 

Management Commentary 

“I consider the double-digit growth across all key parameters a strong result. At the same time, we 
continue to build the foundations for further growth – we signed a lease agreement for a new store in 
Paris, successfully launched a robotic warehouse in Prague, and introduced the Footshop brand to new 
audiences through collaborations, such as those with AC Sparta Prague and the Japanese brand BAPE. 
We are also strengthening the team with new talents and investing in technology and artificial 
intelligence.”​
​
— Peter Hajduček, Founder and Chairman of the Board of Directors, Footshop a.s. 

“The results confirm a healthy combination of growth and disciplined economics: revenue +32 %, 
EBITDA +23 %, profit before tax +69 %. Operating cash flow of CZK 33 million reflects a targeted 
investment in working capital that positions us strongly for further growth. ND/EBITDA of 1.47x remains 
in a conservative range and gives us room to finance additional strategic projects, including the opening 
of the Paris store.”​
​
— Leoš Brabec, Chief Financial Officer (CFO), Footshop a.s. 
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Strategic Milestones 2025 

In Q1 2025, the Group launched 20 new e-shops (10 Footshop, 10 Queens) and entered an additional 10 
European markets, achieving near-complete coverage of the European market. It signed a lease agreement 
for a flagship store in central Paris (planned opening in May 2026) and launched the largest investment in its 
history — robotization of the central warehouse in Horní Počernice (approximately CZK 100 million, 
operational in H1 2026). New brands added to the portfolio include Jordan, Fear of God Essentials, Human 
Made, Kenzo, MM6, Rick Owens and others; the sports segment grew more than fourfold year-on-year, and 
the private label FTSHP grew by more than 75 %. In March 2025, Queens opened a flagship store in central 
Prague. In Bucharest, the Group purchased its first property. As of 31 December 2025, the Group had 181 
employees (2024: 148). 

Strategic Priorities for 2026 

In 2026, the Group is focusing on four priority areas: (i) commissioning the robotic warehouse system at the 
central warehouse in Horní Počernice, which will increase order-processing capacity and efficiency and lay 
the groundwork for the next stage of growth; (ii) entering the French market with a new retail concept, 
including the opening of a flagship store in central Paris in the second quarter of 2026; (iii) implementing a 
country-led strategy supported by newly appointed Country Managers; and (iv) improving the profitability of 
the Queens brand, including expanding the product range and further developing the community character of 
its Prague flagship store. In parallel, the Group continues to deploy artificial intelligence tools across the entire 
Group. 

Annual Report 

The audited consolidated annual report of the Footshop Group and the individual annual report of Footshop 
a.s. are available here: https://investors.footshop.com/results-center/ 

About the Footshop Group 

Footshop is one of the leading European retailers of premium casual footwear and apparel. The company 
was founded in 2012 by Peter Hajduček; revenue for 2025 reached CZK 1.9 billion, with more than 75 % 
generated from foreign markets. The Group operates six premium brick-and-mortar stores in European 
capitals — in Prague (2), Budapest, Bucharest, Bratislava, and Warsaw; in May 2026, it will open a store in 
Paris. The Group develops its own fashion brands FTSHP and Queens and partners with leading global 
brands such as adidas, Nike, Jordan, New Balance, Asics, and Vans. 

Contact: investor.relations@footshop.cz  |  Web: https://investors.footshop.com/ 

 

This press release contains inside information within the meaning of Regulation (EU) 596/2014 (MAR). Figures are rounded; the binding 
values are those presented in the audited consolidated financial statements for 2025. 
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